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MEAS (Mature Enjoyment of Alcohol in Society Limited)

MEAS, the Irish word for respect, encapsulates a core value of our organisation – we must respect alcohol
and when we consume it we must respect ourselves and respect others.

MEAS, a registered charity, was established in 2002 by the principal companies and trade organisations in the
Drinks Industry to promote social responsibility within the industry and moderate consumption by those
who choose to drink, in order to reduce alcohol abuse and related harm. MEAS is committed to the
promotion of the highest ethical standards within the Drinks Industry, and does not condone any misuse or
abuse of alcohol. Operationally independent from Drinks Industry companies, MEAS has no economic
purpose.

MEAS's member companies and organisations are:

Beamish & Crawford plc *
C&C Group plc
Diageo Ireland
Drinks Industry Group of Ireland
Edward Dillon & Co. Ltd
Heineken Ireland
InBev Ireland
Irish Distillers Ltd.
Licensed Vintners Association
Vintners' Federation of Ireland 

If you would like to know more about MEAS, please visit www.meas.ie.

MEAS (Mature Enjoyment of Alcohol in Society Limited)

* Beamish & Crawford plc. became part of Heineken Ireland in October, 2008.
1



2



Foreword 4

Independent Complaints Panel Chairman’s Report 5

Independent Complaints Panel Decisions 7

Appendices

- Members of the Independent Complaints Panel 26

- MEAS Code Advisory Service 28

- How to make a complaint under the Code 29

- Code Signatories 31 

CONTENTS

Page

3



2008 saw the introduction of a number of voluntary and legislative initiatives to address public concern about alcohol
misuse and underage drinking and in particular about the nature and visibility of alcohol marketing in the off-trade in
Ireland.

New codes concerning the placement of alcohol advertising and alcohol company sponsorship were agreed with
Government and became effective on 1 October, 2008.These codes introduce a 75 per cent audience profile for
commercial alcohol communications for all media, including print, electronic and cinema.This means that if 25 per cent
or more of an audience is less than 18 years of age no alcohol advertising can be shown in that medium. Sponsorship of
sports broadcasting is no longer allowed and no alcohol advertising can appear within 100 metres of youth clubs, scouting
or girl-guide premises.

The new codes run for a two year period, to the end of June, 2010.A review mechanism has been agreed which involves
annual review following publication of a report by the Alcohol Marketing Communications Monitoring Body.The first
review of the operation of these Codes and adherence with them will be undertaken at the end of June, 2009.

The Intoxicating Liquor Act 2008 gives effect to many of the recommendations of the Government Alcohol Advisory
Group which reported to the Minister for Justice, Equality and Law Reform on 31 March. Most provisions of the Act
came into effect on 30 July 2008 including new hours for off sales of alcohol, tougher public order provisions, and
conditions attaching to special exemption orders. Section 9 of the Act which relates to the structural separation of
alcohol in supermarkets and convenience stores has not commenced because the Minister for Justice, Equality and Law
Reform has agreed to the introduction of a voluntary Code of Practice intended to achieve the policy objectives of the
section on a voluntary basis with effect from December 1 2008.

The codes referred to in the foregoing paragraphs are intended to be complementary to existing statutory obligations
and the other codes that exist in the area of alcohol marketing such as the codes of the Broadcasting Commission of
Ireland, of the Advertising Standards Authority for Ireland, as well as the MEAS Code of Practice.The Guidance Notes
supporting interpretation of the MEAS Code were revised in January, 2008 to reflect the changing public and market
environments.A training programme for marketing professionals on the content of the codes is being developed at
present and is to be delivered in 2009.

The developments outlined above will, I am sure, contribute significantly to the promotion of responsible marketing of
alcohol in Ireland.

FOREWORD
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Fionnuala Sheehan
Chief Executive
MEAS



This report which covers the calendar year 2008 is the third report to be presented since the Panel took office
in mid 2004.

There has been a significant change in the complaints mix since the Panel began its work. Our first report dealt
with a total of eleven complaints of which seven related to promotional activity by specific brands and four to
promotional activity by retailers. Our second Report dealt with a total of thirteen complaints, only two of which
were brand specific; ten of the other eleven related to promotional activity in pubs/clubs, and the remaining
complaint dealt with a promotion in a multiple supermarket group.

In the current Report out of a total of fourteen complaints only two referred to a specific brand and even in
these two cases the complainants main concerns centred on sales promotional activity by two named outlets.
The other twelve complaints covered promotional activities by pubs/clubs in nine cases, two non-specialist off-
trade issues and one instance where free cases of wine were offered for purchases of fridge freezers. I believe
that these figures indicate that the companies marketing brands of alcohol in Ireland have become very conscious
of their responsibilities under the MEAS Code.There may be a case, however, for an educational drive via the
Trade Associations to alert retailers of alcohol of their responsibilities under the MEAS Code.

Two practices which came to the Panel’s attention this year are particularly objectionable.The first concerns use
of the Bebo website to advertise drinks promotions on licensed premises.As a very significant percentage of
subscribers to this social networking site are under the legal drinking age we consider it to be an entirely
inappropriate advertising medium. It also came to our attention that some promoters using the Bebo website
engage the services of second level students for the purpose of promoting activities on the night of particular
celebrations such as end of the Leaving Certificate examinations. Bearing in mind that not all persons in the last
year of second level education have reached 18 years of age, one can see how reprehensible this conduct is.
MEAS have brought this practice to the attention of the heads of the various schools concerned and we trust
that this initiative will assist those schools with their alcohol policy development and implementation.

The Panel membership is fully independent and brings broad and varied experience to our deliberations.
The Panel members have given very careful and detailed consideration to each and every complaint. In this report
we have presented comprehensive details of each complaint considered and the rationale behind our decisions.
We are hopeful that our discourse may serve as a useful guide for those who are involved, particularly in the
retail section of the alcohol industry.

I am very grateful to my fellow Panel members for their input and dedication and to the MEAS Secretariat for
their essential support. I extend a special thanks to Dr. Mark Morgan for stepping in as Panel Chair for the period
I was chairing the Government Alcohol Advisory Group.
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THE INDEPENDENT COMPLAINTS PANEL
CHAIRMAN’S REPORT

Dr Gordon Holmes
Chairman
Independent Complaints Panel
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INDEPENDENT COMPLAINTS PANEL DECISIONS

Smyths Bar/Icon Nightclub, Limerick – Alcohol Promotion 8

Harvey Norman – Alcohol Promotion 9

Citibar & Venue, Dublin – Alcohol Promotion 10

The Purty Kitchen, Dublin – Alcohol Promotion    12

Morrissey’s Bar,Thurles – Alcohol Promotion 14

The Purty Kitchen, Dublin – Alcohol Promotion          15
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The Wacky Apple,Waterford – Alcohol Promotion    22

Zanzibar / Bondi Beach, Dublin – Alcohol Promotion 24

Super Value,Aston Quay, Dublin – Alcohol Promotion 25
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“Drinking Games - these tend to encourage either rapid
drinking or the drinking of large quantities of alcohol and
therefore should not be run”,

“Promotions that involve free drinks or reduced price drinks
for a limited period of a day – e. g. Free vodka between
8pm and 10pm”.

The Panel reviewed the extracts from
www.bebo.com/MorDisco1 (dated11 October, 2007),
including the photographs of a young person in the
centre of the floor removing his clothes.

The Panel reviewed the correspondence from the
representative of Smyths Bar in which it was
acknowledged that a limited quantity of free bottles of
the alcoholic product, FX, were provided to patrons on
entry into the night club.

The Panel noted that, following correspondence from
the Code Secretariat, an investigation undertaken by
Management of the premises revealed that a staff
member had behaved inappropriately on 9 October,
2007, using a bottle of Mickey Finns acquired from the
bar; disciplinary action had been taken following the
investigation of this incident, and all staff had been
advised of the content of the MEAS Code, and of the
requirement to adhere to the Code.A copy of the
MEAS Code had also been provided to all staff.

The Panel concluded that the promotion clearly fell
within the category of promotions identified in the
MEAS Guidance Notes and agreed to be those that
should not be run as they ‘…entail a disproportionate
risk that they will lead directly to alcohol misuse and
anti-social behaviour’, and therefore breached MEAS
Code paragraph 3.2 (f).

The Panel was pleased to note the statement from
the Financial Controller, Smyths Bar/Icon Nightclub
stating that corrective and preventative measures have
taken place since receipt of correspondence from the
Code Secretariat about the complaint.

8

Final Decision: 16 January, 2008

COMPLAINT SUMMARY

The complainant has alleged that the drinks promotion
undertaken on 9 October, 2007 at Mor Disco in Icon
Night Club, Smyths Bar, Denmark Street, Limerick will
encourage illegal or irresponsible drinking.
The complainant has stated that the following promotion
was undertaken:

“Students were encouraged to strip off their clothes in return
for drinking from a bottle of aftershock up on stage.” The
complainant has also stated “You can see from their bebo
page that this was not an isolated occurrence”.

www.bebo.com/MorDisco1 on 11 October, 2007 states
the following: “Well guys it was all kicking off on Tuesday
night anyone that wasn’t there missed a cracking night.
We were giving away bottles to people on the way in the Mor
Disco girls were all over the place making sure all the crazy
students got their free shots”.

COMPLAINANT

Member of the public

DECISION

Under MEAS Code paragraph 3.2 (f): Upheld.

The Panel noted MEAS Code paragraph 3.2 (f) which
states:

“3.2     A drink, its packaging and any promotional material or
activity (as defined in section 2 Annex 1) must not in any direct
or indirect way:

(f) encourage illegal, irresponsible or immoderate consumption,
such as binge-drinking, drunkenness or drink-driving;”

The Panel also noted the MEAS Guidance Notes on Point
of Sale Promotions and Materials and Serving of Multiple
Drinks state that::

“…promotions… identified and agreed to be those that should
not be run as they are either unlawful, or entail a dispropor-
tionate risk that they will lead directly to alcohol misuse and
anti-social behaviour” include

Smyths Bar/Icon Nightclub - Alcohol Promotion
Smyths Bar/Icon Nightclub, Denmark Street, Limerick
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COMPLAINT SUMMARY

The complainant has alleged that the format of the
drinks promotions involving an offer of “6 free bottles
of wine valued at €120 when you buy a fridge freezer
worth between €599 and €859”, and an offer of “12
free bottles of wine worth €240 when you purchase a
fridge freezer worth between €1249 and €1699” is
irresponsible as it will encourage illegal or
irresponsible drinking.

COMPLAINANT

Member of the public

DECISION
Under MEAS Code paragraph 3.2 (f): Not Upheld.

The Panel noted MEAS Code paragraph 3.2 (f) which
states:

“3.2     A drink, its packaging and any promotional
material or activity (as defined in section 2 Annex 1)
must not in any direct or indirect way:

(f) encourage illegal, irresponsible or immoderate
consumption, such as binge-drinking, drunkenness or
drink-driving;”

The Panel reviewed a printed copy of the Harvey
Norman promotional material, which was available in
Harvey Norman stores nationwide and which was
published in a Sunday newspaper supplement.
The Panel also reviewed correspondence from the
General Manager (Finance & Administration), Harvey
Norman regarding the promotion.

The Panel noted that the promotion applied to a
limited selection of refrigerators - 9 models in the
price range€599 to €1,699; in order to receive 6 free
bottles of wine a customer would have to purchase a
refrigerator costing between €599 and €859; in order
to receive 12 free bottles of wine a refrigerator costing
between €1,248 and €1,699 would have to be
purchased. The free bottles of wine were delivered
when the refrigerator was delivered. The Panel also
noted that the offer was not available to anyone under

- IRELAND -

Harvey Norman  - Alcohol Promotion

18 years of age and that this condition was stated in
the terms and conditions of the promotion. Having
considered all aspects of the promotion, in particular
the requirement that significant financial investment in
a household appliance was necessary to avail of the
free bottles of wine, the Panel concluded that the
promotion did not encourage irresponsible drinking,
and did not therefore breach the MEAS Code of
Practice.

Final Decision:16 January, 2008Harvey Norman Trading (Ireland) Ltd., Brent House, Swords Business Park, Swords, Co. Dublin



“Drinking Games - these tend to encourage either rapid
drinking or the drinking of large quantities of alcohol and
therefore should not be run”,

“Promotions that involve free drinks or reduced price drinks
for a limited period of a day – e. g. Free vodka between
8pm and 10pm”.

The Panel considered the use of the term “twisted” in
the advertising for the promotion and the ‘market’ to
which the advertising was directed, namely the student
market.The Panel concluded that the phrasing of the
advertisement was an incitement to excessive drinking.

The Panel reviewed correspondence from the
representative of Citibar & Venue. The Panel noted a
statement from the Citibar & Venue representative that
the event was not run by Citibar & Venue and was a
Trinity College Students Union run event. They also
noted that as soon as a complaint was lodged, every
action was taken to pull all promotional material with
“Twisted Tuesday” printed on it, and replaced with the
term “Tuesdays at Citibar & Venue”.

The Panel discussed a copy of a telephone note
between the Citibar & Venue representative and a
representative of the MEAS Code Secretariat.
The Panel noted that the Citibar & Venue
representative, when asked if a contract was in place
between Citibar & Venue and Trinity College Students,
in relation to the “Twisted Tuesday” event, confirmed
that there was none.

The Panel noted that the licensee, Citibar & Venue, has
the ability to impose conditions on any third party it
rents its premises or part thereof to, or permits to
organise and promote an event on its premises.
The Panel noted that this position was previously
communicated to Citibar & Venue management in the
decision on a similar complaint concerning Citibar &
Venue.
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COMPLAINT SUMMARY

The complainant has alleged that the drinks
promotions undertaken by Citibar & Venue and
advertised by the Trinity College Students Union as
“Twisted Tuesday” will encourage illegal or
irresponsible drinking. The complainant has stated the
following:

“The use of the term ‘Twisted’ in the advertisement “Twisted
Tuesday all drinks €2” is “a term accepted as meaning
extremely drunk, and by advertising all drinks at €2 it
contravenes the MEAS Code by: Encouraging irresponsible
drinking, such as binge drinking amongst a particularly
young age group, college students and particularly, freshers,
many of whom are only 18, if even they are 18”.

COMPLAINANT

Member of the public

DECISION

Under MEAS Code paragraph 3.2 (f): Upheld.

The Panel noted Code provision 3.2 (f) which states

“3.2     A drink, its packaging and any promotional
material or activity (as defined in section 2 Annex 1) must
not in any direct or indirect way:

(f) encourage illegal, irresponsible or immoderate
consumption, such as binge-drinking, drunkenness or
drink-driving;”

The Panel also noted the MEAS Guidance Notes on
Point of Sale Promotions and Materials and Serving of
Multiple Drinks state that:

“…promotions… identified and agreed to be those that
should not be run as they are either unlawful, or entail a
disproportionate risk that they will lead directly to alcohol
misuse and anti-social behaviour” include

Citi Bar & Venue - Alcohol Promotion
Final Decision: 16 April, 2008Citi Bar & Venue, Dublin Citi Hotel, 46/49 Dame Street, Dublin 2
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The Panel noted that Citibar & Venue, following contact
from the Code Secretariat in relation to this complaint,
have now put new guidelines in place; all future events or
promotions to be held at Citibar & Venue must be
booked through their representative only, and this person
must proof all promotional material surrounding the
event before it takes place.

The Panel re-iterated the view expressed in it’s decision
concerning a previous complaint against Citibar & Venue,
that the license holder is the party required to adhere to
the Liquor Licensing Laws and retains that responsibility,
irrespective of any arrangements involving third parties
on or in relation to the premises for which the license is
granted. While the MEAS Code is a voluntary code the
Panel considered it reasonable that the same standard of
responsibility should prevail as applies to the licensee
under the Liquor Licensing laws.

The Panel concluded that the ‘Twisted Tuesday’ promotion
clearly fell within the category of promotions identified
in the MEAS Guidance Notes and agreed to be those
that should not be run as ‘they entail a disproportionate
risk that they will lead directly to alcohol misuse and
anti-social behaviour’.The promotion therefore breached
MEAS Code paragraph 3.2 (f).
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COMPLAINT SUMMARY

The complainant has alleged that the drinks promotion
undertaken at The Purty Kitchen on the 28 November,
2007 encouraged illegal or irresponsible drinking. The
complainant has stated that the promotion claimed to
sell and make available the following:

- €2 drinks
- Double Vodka and red bull for €5.50
- Mulled wine and Santa helpers with vodka supersoakers

COMPLAINANT

Member of the public

DECISION

Under MEAS Code paragraph 3.2 (f): Upheld.

The Panel noted MEAS Code paragraph 3.2 (f) which
states:

“3.2   A drink, its packaging and any promotional material
or activity (as defined in section 2 Annex 1) must not in any
direct or indirect way:

(f) encourage illegal, irresponsible or immoderate
consumption, such as binge-drinking, drunkenness or
drink-driving;”

The Panel also noted the MEAS Guidance Notes on
Point of Sale Promotions and Materials and Serving of
Multiple Drinks state that

“ “…promotions… identified and agreed to be those that
should not be run as they are either unlawful, or entail a
disproportionate risk that they will lead directly to alcohol
misuse and anti-social behaviour” include

“Drinking Games - these tend to encourage either rapid
drinking or the drinking of large quantities of alcohol and
therefore should not be run”,

The Purty Kitchen  - Alcohol Promotion 

“Promotions that involve free drinks or reduced price
drinks for a limited period of a day – e. g. Free vodka
between 8pm and 10pm”.

The Panel reviewed correspondence received from
The Purty Kitchen representative and a copy of a
poster promoting the “Ents Christmas Party” on the
28 November, 2007.

The Panel reviewed the poster advertising The Purty
Kitchen “Ents Christmas Party”. The poster included
a picture of a girl in a black dress and Santa hat,
standing with her arm around Santa Claus who is
smoking a cigarette. Towards the bottom of the
poster the words “Mulled wine, Santa’s helpers with
vodka supersoakers! €2 drinks! double vodka red
bull €5.50” are printed.

The Panel noted the points made by The Purty
Kitchen representative – “that the double vodka and
red bull offer was run using a vodka substitute named
Vodkova. It has a similar taste but far lower alcohol
content than actual vodka”; that the €2 drinks were
on one drink brand only as a form of sponsorship,
and not on a variety of products or brands; that the
Santa helpers with supersoakers used on the night
were provided by the organisers of the event; and
that The Purty Kitchen did not provide alcohol for
this use and were not responsible as the event was
run by an outside promoter.

The Panel reviewed the advertisement as it related
to the double vodka and red bull promotion. They
considered the point made regarding the substitution
of Vodkova for vodka, and concluded that customers
would make decisions on the basis of the actual
advertisement. The advertisement stated, for
example, that vodka as opposed to Vodkova would be
used; this misrepresentation would lead customers to
believe they would be purchasing standard vodka.

The Panel noted that a supersoaker was a water
pistol in the shape of a machine gun and was filled
with vodka, which would be squirted from the gun

Final Decision: 16 April, 2008The Purty Kitchen, 34/35 East Essex Street,Temple Bar, Dublin 2
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into the mouths of patrons. The Panel concluded that
this was a drinking game which clearly fell within the
category of irresponsible promotions identified in the
MEAS Guidance Notes on Point of Sale Promotions
and Materials and Serving of Multiple Drinks.

The Panel discussed the sale of double vodka and red
bull for €5.50 and concluded that this element of the
promotion, consisting of multiple servings of alcohol
was likely, in combination with the other elements of
the promotion advertised, to encourage excessive
drinking.

The Panel noted the statement from the Purty Kitchen
representative that the event was not run by The Purty
Kitchen but was run by an outside promoter.
The Panel noted that the licensee,The Purty Kitchen,
has the ability to impose conditions on any third party
it rents its premises or part there of to, or permits to
organise and promote an event on its premises.

The Panel noted that the license holder is the party
required to adhere to the Liquor Licensing Laws and
retains that responsibility, irrespective of any
arrangements involving third parties on or in relation
to the premises for which the license is granted.
While the MEAS Code is a voluntary code the Panel
considered it reasonable that the same standard of
responsibility should prevail as applies to the licensee
under the Liquor Licensing Laws.

The Panel concluded that the promotion considered in
the paragraphs above clearly fell within the category of
promotions identified in the MEAS Guidance Notes on
Point of Sale Promotions and Materials and Serving of
Multiple Drinks and agreed to be those that should not
be run as ‘they entail a disproportionate risk that they
will lead directly to alcohol misuse and anti-social
behaviour’.The promotion therefore breached MEAS
Code paragraph 3.2 (f).



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


